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Disclaimer

|

IMPORTANT LEGAL NOTICE

This presentation does not constitute or form part of, and should not be construed as, an offer or invitation to subscribe for, underwrite or otherwise acquire, any securities of SMA Solar
Technology AG (the "Company") or any present or future subsidiary of the Company (together with the Company, the "SMA Group") nor should it or any part of it form the basis of, or be relied
upon in connection with, any contract to purchase or subscribe for any securities in the Company or any member of the SMA Group or commitment whatsoever.

All information contained herein has been carefully prepared. Nevertheless, we do not guarantee its accuracy or completeness and nothing herein shall be construed to be a representation of
such guarantee. The Company shall assume no liability for errors contained in this document, unless damages are caused intentionally or through gross negligence by the Company. Furthermore,
the Company shall assume no liability for effects of activities that evolve from the basis of data and information provided by this presentation.

The information contained in this presentation is subject to amendment, revision and updating, which does not underlie any prior announcement by the Company. Certain statements contained in
this presentation may be statements of future expectations and other forward-looking statements that are based on the management's current views and assumptions and involve known and
unknown risks and uncertainties. Actual results, performance or events may differ materially from those in such statements as a result of, among others, factors, changing business or other market
conditions and the prospects for growth anticipated by the management of the Company. These and other factors could adversely affect the outcome and financial effects of the plans and

events described herein. The Company does not undertake any obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise.
You should not place undue reliance on forward-looking statements which speak only as of the date of this presentation.

This presentation is for information purposes only and may not be further distributed or passed on to any party which is not the addressee of this presentation solely after prior consent of the
Company. No part of this presentation must be copied, reproduced or cited by the addressees hereof other than for the purpose for which it has been provided to the addressee. The content of
this presentation, meaning all texts, pictures and sounds, are protected by copyright. The contained information of the presentation is property of the Company.

This document is not an offer of securities for sale in the United States of America. Securities may not be offered or sold in the United States of America absent registration or
an exemption from registration under the U.S. Securities Act of 1933 as amended.

SMA Solar Technology 2



Agenda

] Company Introduction

2 Greenwashing vs. Verifiable Sustainability

3 What's the Difference?

SMA Solar Technology 3



Why SMA?

Because...

...35 years of experience
make SMA a pioneer in innovative PV and storage

system technology.

...80 GW of SMA PV inverter power
installed in over 190 countries are proof of SMA's

strong market position over many years.

...1 GW of SMA battery inverter power
ensures round-the-clock sustainable electricity supply
worldwide and makes us the global leader in battery

system technology.

...18 countries on 6 continents
are part of the global SMA sales and service structure,

with access to all customer groups.

SMA Solar Technology

SMA is a leading global
specialist in PV and storage
system technology.

Together with our partners and
customers, we work to pave the
way for the energy supply of
tomorrow, today.



SMA Has a Global Sales and Service Infrastructure with Access W

to all Customer Groups

61,9-) ® ®
® ®®
= - 2
@\
® 1 ®
AMERICAS EMEA APAC
18 GW! SMA Cum. Installed Base 40 GW SMA Cum. Installed Base 17 GW SMA Cum. Installed Base
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150+ Sales & Service Experts 310+ Sales & Service Experts 140+ Sales & Service Experts

@ Production 0

°
°

@ Sales and Service Companies

SMA Solar Technology 1.All figures as per 2018/12/31 5



The SMA Portfolio Covers All PV Segments and All Stages

of Energy Integration

Energy
monitoring

Generation of

solar power
Energy storage

— — Energy
n management
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SMA internet portal SMA PV inverters SMA battery SMA loT platform

inverters

SMA Solar Technology

Energy market
integration

SMA SP@

Mare Solar Power on Trade

SMA direct selling solution
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Sustainability: From “Nice to Have” to “Need to Have”

|

90% of asset owners and managers

expect ESG centered investment to grow further
in the next two years.?

o)
8 ] A) of global consumers expect companies

they are buying from to implement environmental
programs.

1

] .4 mi"ion people around the globe

took to the streets to protest for better climate
protection on September 20, 2019.

SMA Solar Technology 1. https://www.nielsen.com/eu/en/insights/article/2018/global-consumers-seek-companies-that-care-about-environmental-issues, 8

2. https://securities.bnpparibas.com/files/live/sites/web/files/medias/documents/esg/esg-global-survey-en-2019.pdf; ESG = Environmental, social and governance issues



https://www.nielsen.com/eu/en/insights/article/2018/global-consumers-seek-companies-that-care-about-environmental-issues/
https://securities.bnpparibas.com/files/live/sites/web/files/medias/documents/esg/esg-global-survey-en-2019.pdf

Companies Are Related to Many Stakeholder Groups -

SMA as an Example

Partner Programs

Suppliers

Direct customers
Stakeholder

Analysts

Privat investors

Institutional investors

Rating agencies
SMA Solar Technology

Current employees

Supervisory

board

Executives

Workers

council

Competitors

Employees

End customers

Finance sektor

Local authorities

Blogger
Local press

Trade press Financial press

Managing board

Educational institutions

Potential employees

Direct
neighbourhood

Local
population

Consultants

Others

Auditors

NGOs

Political parties

Associations



Sustainability - More
than a Trend

* In response to increased public awareness,
companies from many different industries are

focusing on sustainability.

* In this respect, most solar companies focus
solely on the sustainability impact of their
products, e.g. by claiming how much CO, is

saved by operating these products.

* This is not enough. Real sustainability includes
the whole value chain and all aspects of a

company and its products.

SMA Solar Technology
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Real Sustainability Includes all Areas

Sustainability

Sustainable across the whole value chain

To be really sustainable for a company means to act in

balance between economy, ecology and social impacts.

SMA Solar Technology

Greenhouse Gas Potential

W Resource Extraction M Assembly  m Use Phase

0% 20% 40% 60% 80% 100%

Life Cycle Assesment (LCA)

LCA is an important instrument in order to analyze the complete impact

of a product. We use LCA as a base for design for sustainability.



The SMA Sustainability
Strategy

Our goal is to combine long-
term business success with
environmental protection and
social responsibility.

That is why sustainability has
been firmly anchored in our
corporate mission since SMA
was founded.

SMA Solar Technology

0000

50%

of energy has been saved per kW of inverter

power produced over the past three years.

40%

of our total electricity consumption in
Germany is covered by solar power from
our own PV systems; the remaining

electricity used is also renewable.

5,000 tons of CO,

were saved by company-owned PV systems
in 2018. All SMA PV inverters produced to
date help to save 52 million tons CO,

annually.

88%

of waste that was generated by SMA in
2018 has been recycled. Our goal for
2020 is 100%.

90%

of our suppliers have already been
evaluated by EcoVadis regarding

sustainability.



Sustainability Has to Be Verifiable, Measurable ...

SMA Company KPI

Increase in:
* Profitability  * Corporate citizenship
* Quality * Sustainable supply chain

Higher
sustainability
performance

Time

Reduction in:
e Material  *CO, emissions
* Waste * Risks of illness

SMA Solar Technology

SMA Product KPI

Increase in:

*Renewable energies *Quality
* Design for recycling  * Preferable materials

Higher
sustainability

performance

Time

Reduction in:
* Material  *CO, footprint
* Waste * Non-preferable materials




... and Comparable to Make Our Industry Credible with all

Stakeholders

1. GRI= Global Reporting Initiative, https://www.globalreporting.org/standards

2. SDGs=Un Sustainable Development Goals. https:

sustainabledevelopment.un.org

SMA Solar Technology

|

Sustainability Key Performance Indicators

Companies should report regularly and with high transparency
about their significant drivers of sustainability. These should be

distributed evenly across the entire value chain.

Comparable and Transparent Reporting Standards

Credibility and comparability come by using international reporting
standards such as GRI' and SDGs?. Reports should include

achievements and targets, but also weak points.

A Common Approach

In order to prevent being vulnerable as an industry, we should use

a common approach. Let s work together on that!


https://www.globalreporting.org/standards
https://sustainabledevelopment.un.org/

Thank you.

SMA Solar Technology AG

Sonnenallee 1
34266 Niestetal, Germany

Tel. +49 561 9522 0
Fax +49 561 9522 100

www.SMA .de
info@SMA.de



